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Ten years ago, in May 2000, our Target 15 – Make Smoking History program 
was publicly launched. An astonishing amount has been achieved by the 
program since then, and the campaign has had a great impact on the 
Western Australian community as well as achieving national and international 
recognition.

In 2000, almost one in four adults were smokers and the prevalence of 
smoking in Western Australia had barely changed for the best part of a 
decade. Mike Daube, as Chief Executive Officer of Cancer Council Western 
Australia, saw the need for a renewed effort in tobacco control in the State. 
Health Minister John Day agreed, and Target 15 – Make Smoking History was 
born, jointly funded by the Cancer Council and the Department of Health, 
Western Australia. Target 15 referred to the goal of reducing the prevalence 
of adult smoking to 15% by 2010—and we are well within range. These 
significant reductions in smoking prevalence mean that in years to come, 
there will be many Western Australian lives saved, and families spared the 
appalling tragedy of having loved ones die from tobacco use. 

The achievements of these past 10 years are great testament to the 
enormous efforts and expertise of our Tobacco Programs Division which 
has been so capably led by the Director, Denise Sullivan. We have worked 
hand in hand with our advocacy partners and owe much to our funders, 
the Department of Health, Western Australia, and Healthway, and to our 
wonderful donors. 

We are very proud of what the Make Smoking History program has achieved 
in the past 10 years and we know it will achieve much more into the future. 
There are still far too many Western Australians who die prematurely because 
of smoking and we remain fully committed to changing that.

Susan Rooney 
Chief Executive Officer

Dedication In commemorating  
its achievements in tobacco control, 
Cancer Council Western Australia would 
like to dedicate this booklet to the 
memory of Professor Konrad Jamrozik 
who died on March 23, 2010, after a 
long illness. A distinguished clinician 
and academic, he was also a dedicated 
and passionate campaigner for public 
health. He is fondly remembered for 
his generous support of organisations 
and individuals working in cancer 
and tobacco control especially. His 
outstanding contribution to the 
advancement of public health will be 
greatly missed, especially by those  
who benefited from his wise advice  
and friendship.

Foreword
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is officially launched on May 13, 
2000, by Health Minister the Hon 
John Day MLA. Significantly, this 
year marks the 50th anniversary 
of the crucial British Medical Journal 
paper by Sir Richard Doll and Sir 
Austin Bradford Hill ‘Smoking and 
carcinoma of the lung’ which, for 
the first time, provides clear and 
unequivocal evidence of the link 
between smoking and lung cancer. 
Target 15 is quickly up and running, 
kicking off with a press campaign. 
‘Nice People’ is the most highly 
awarded television commercial ever 
created in Western Australia and is 
amongst the most highly awarded 
anti-tobacco advertisements 
nationally.

Target 15

2000 2001 2002 2003 2004 2005

Above Some of Target 15’s 
eye-catching new press 
advertisements
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Highlights Despite significant declines in WA smoking rates due to 
the successes of public education programs such as the Quit Campaign 
during the 1980s, trends in smoking stagnated during the 1990s and 
by 1998, 23.6% of adults (aged 18+) in the State continue to smoke.

At its launch in May 2000, Target 15 has the bold aim of reducing the 
prevalence of smoking among adults in WA to 15% or less by 2010. 

The program is jointly funded by Cancer Council Western Australia and 
the Department of Health, Western Australia, and is the biggest public 
education campaign ever to have been undertaken by Cancer Council WA.

As part of its publicity strategy, Target 15 uses tactical press 
advertisements to comment on topical aspects of smoking, keeping its 
messages novel, relevant and up-to-the-minute. The aim is to capture 
the attention of the public and the media, and raise community 
awareness about important smoking and health issues. Themes 
covered include the toll of death and disease caused by smoking, the 
underhand tactics of the multinational tobacco industry, and the 
economics of smoking. A tax increase on tobacco products provides 
a tongue-in-cheek opportunity to remind smokers that cigarettes are 
not only deadly, but extremely expensive. On a more poignant note, 
in the lead up to Father’s Day an advertisement points out that many 
people will be remembering their fathers by laying a wreath.

Cancer Council WA commissions internationally renowned health 
economists Professor David Collins and Ms Helen Lapsley to quantify 
the social costs of smoking in WA, and the financial impact of reducing 
the prevalence of adult smoking in this State to 15% by 2010. 

The results are staggering with the report revealing that, based on 
analysis of 1992 data, tobacco use costs WA more than $1 billion 
annually; and that reducing the prevalence of smoking to 15% by 
2010 would save the WA economy an estimated $360 million over  
a twenty year period.

Nice people, but you don’t want to 
meet them!

Target 15’s first television campaign, ‘Nice 
People,’ airs in October 2000 and conveys the 
grim realities of smoking and its consequences. 
It features real doctors, health professionals 
and counsellors who work at the front line 
treating diseases caused by smoking and carries 
the line “Nice people, but you don’t want to 
meet them. Keep smoking and you just might.”

The advertisement is filmed inside Sir Charles 
Gairdner Hospital, where a large proportion 
of the State’s cancer patients receive their 
treatment. The Minister for Health, the Hon 
John Day, and many of the health professionals 
who volunteered their time to appear in the 
advertisement, attend the advertisement’s 
official launch in Room 9, Ward B11.

The reality and directness of the ‘Nice People’ 
advertisement proves effective, with 55% of 
people surveyed after the campaign reporting 
that they had attempted to quit or cut down 
their smoking, 70% of whom did so successfully.

’Nice People’ also catches the eye of the 
advertising industry, picking up local and 
international industry awards over the next two 
years, and becoming the most highly-awarded 
advertisement in Western Australian history.

Target 15

2006 2007 2008 2009 2010

Left ‘Nice people but you don’t 
want to meet them’; Dr Martin 
Phillips, respiratory physician 
(left); Mr Mark Newman, 
cardiothoracic surgeon  
(centre); final still from the 
television commercial.
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Overview In 2001, 20.8% of Western Australians aged 18 and 
over are daily smokers. Healthway joins Cancer Council WA and 
the Department of Health, WA, in funding Target 15, enabling 
development and consolidation of the campaign. It is the year of a 
State election and as part of its election advocacy Cancer Council WA 
unites with other peak health bodies in releasing a ten-point ‘election 
manifesto’ to reduce tobacco use in WA. During the year, the spotlight 
is turned on tobacco products, and initiating a campaign which will 
gather momentum in the course of the decade, Cancer Council WA 
urges bars and gambling venues throughout the State to become 
smoke-free to protect the public’s health and avoid potential claims  
for damages from patrons and staff.

Didn’t Listen

One of Perth’s leading cardiothoracic surgeons 
joins Target 15 in urging smokers to quit while 
they still have the chance.

In a graphic television commercial, Mr Mark 
Newman is shown during a real operation on a 
lung cancer patient. It also shows the actual lung 
cancer tumour removed during surgery.

In the ‘Didn’t Listen’ commercial, Mr Newman 
explains that when he tells his patients that their 
disease is due to smoking, they all wish that they 
had listened to advice to quit.

“This commercial is very hard-hitting and direct 
because smokers need to face the reality that 
they may end up on my operating table one day 
because of their addiction,” Mr Newman says.

“But more often than not, by the time they reach 
the stage at which I am performing surgery on 
them, it is already too late.”

2000 2001 2002 2003 2004 2005

Right This year’s press 
coverage includes the launch 
of a joint campaign by ACOSH, 
the Heart Foundation, the 
AMA and Cancer Council WA 
calling for stronger tobacco 
control measures and Target 
15’s director, Denise Sullivan, 
exposing misleading tobacco 
industry marketing tactics. 
(Courtesy: The West Australian) 

Above Mr Mark Newman, 
cardiothoracic surgeon, fronts 
the ‘Didn’t Listen’ television 
campaign

Above Press advertisement 
advocating for stronger and 
more graphic health warnings



4

Cigarette smoke has been found to contain thousands of chemicals. Many of which are known to be poisonous and 43 are known to cause
cancer or other genetic damage. Think about that next time you put a filter to you put a filter to your lips. Make Smoking History.

Marketforce T150044

CIGARETTES CONTAIN CYANIDE, ARSENIC AND DDT.

AND THIS DOESN’T PROTECT YOU FROM THEM.

Highlights With a State election in February, the year begins with  
the launch of an election manifesto outlining a strategy to reduce 
tobacco use in WA. Jointly released by Cancer Council WA, the 
Australian Council on Smoking and Health and the WA divisions of 
the Australian Medical Association and the Heart Foundation, the 
manifesto calls for increased funding for tobacco control efforts, a 
complete ban on all forms of marketing and promotion of tobacco 
products, support for stronger health warnings and bans on smoking 
in all enclosed public places and workplaces. All WA politicians receive 
estimates of the numbers of deaths from tobacco in their electorate, 
so that they can be in no doubt about the impact of smoking on their 
constituents.

In a number of press advertisements throughout 2001, Target 15 
turns its attention to tobacco products themselves. Themes covered 
include flavourings in cigarettes which make them more palatable to 
smokers and the misleading nature of tobacco industry terms such as 
“light” or “ultra light” and “mild” which fool smokers into believing that 
some cigarettes are less dangerous than others. 

Keeping up the pressure on the tobacco companies and in response 
to the Commonwealth Government’s review of health warnings on 
cigarette packs, Cancer Council WA coordinates both state-based  
and national media advocacy campaigns calling for stronger and more 
graphic health warnings on tobacco packaging.

Cancer Council WA commissions an opinion poll to gauge public support 
for smoke-free licensed premises in the first step in a campaign to 
see bars and gambling venues in WA become smoke-free. It is clear 
from results that the WA public is ready for more smoke-free venues, 
with 75% of respondents stating that they would support hospitality 
venues becoming smoke-free.

2006 2007 2008 2009 2010

Above This year’s press 
advertisements show that sweet 
flavours and filters do not make 
cigarettes any safer and that lower 
tar cigarettes still cause lung cancer
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Smoking is not just about death, it’s about loss of life. In fact, smokers who die in middle age miss out on around 21 years with those

they love. Even if you’re only thinking about giving up cigarettes, telephone the Quitline now on 131 848.
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Overview The new quit course, Fresh Start, is launched in 2002 in  
a partnership between Cancer Council WA, the Heart Foundation (WA 
Division) and the Drug and Alcohol Office, with funding provided by 
Healthway. The courses offered are an important partner to Target 
15 in giving smokers the support they need to quit. The personal and 
emotional impact that smoking-caused illnesses have on the lives of 
smokers and their families is the focus of a campaign aimed at parents. 
Throughout the year, Cancer Council WA keeps up the pressure for 
smoke-free public spaces.

It is also the year in which Target 15 is renamed Make Smoking History 
to reflect the broader agenda of the campaign.

Highlights The year begins with Cancer Council WA and other 
tobacco control organisations calling on the State Government to 
use the review of the Health (Smoking in Enclosed Public Places) 
Regulations 1999 as an opportunity to place a total ban on smoking  
in hotels, nightclubs and the Burswood Casino. The Health Minister,  
the Hon Bob Kucera, signals his interest in maintaining the 
effectiveness of the regulations.

To help inform debate, Cancer Council WA and the Heart Foundation 
(WA Division) commission Curtin University’s Centre for Behavioural 
Research in Cancer Control to survey the attitudes of patrons of 
hotels, bars and nightclubs in Bunbury to a possible total ban on 
smoking in such venues.

The results show that a majority of Bunbury residents likely to visit 
these kinds of venues do not smoke, and are in favour of smoking bans.

Giving further weight to calls for a smoking ban in licensed venues, the 
majority regard smoking bans as inevitable.

2000 2001 2002 2003 2004 2005

Left Scene from the spoof 
‘Recall’ television advertisement 
(Courtesy: Quit Victoria)

Above ‘You should have been 
there’: article encouraging 
fathers to quit, featuring Ian 
Matthews and three of his four 
children Kai, Amy and Georgia 
(Courtesy: The West Australian)

Right Smokers who die 
early miss out on special 
family occasions - ‘You  
should have been there’  
press advertisement



Fresh Start is a short course conducted by a trained group leader and covers many proven strategies to help you quit. It includes videos, written materials and group discussions in a friendly and 

supportive atmosphere. For further information, call the Cancer Helpline on 13 11 20. Fresh start. A better wAy to quIt.

Quitting in a group is easier.Quitting in a group is easier.

CF006_A3 Poster.indd   1 29/3/10   5:07:29 PM

GC/CCW045

6

Fresh Start

Quit Victoria kindly approves the adaptation  
of its highly successful Fresh Start course and 
materials for use by Cancer Council WA. The 
program is introduced in this State in the 
knowledge that although many smokers manage 
to quit successfully without assistance, some 
find that the help and support provided by a quit 
course gives them the extra motivation they 
need to give up smoking and remain smoke-free.

Fresh Start provides cessation courses which 
take a non-judgemental and friendly approach to 
encouraging smokers to quit, look at the reasons 
why people smoke, and provide strategies and 
build the confidence needed to help people on 
the path to becoming non-smokers. Courses 
are tailored to suit community and workplace 
settings.

Fresh Start is also established with the intention 
of providing best practice training for health 
professionals to help them better support their 
clients to quit. Courses for this clientele are to  
be introduced in 2003.

The fight for stronger and more effective health warnings continues 
into 2002 as Cancer Council WA coordinates a national campaign 
supported by Cancer Council Australia, the Heart Foundation and the 
Australian Medical Association. The campaign calls for pictorial health 
warnings on tobacco packages, similar to those introduced in Canada.

’You should have been there’ is the tagline of powerful and emotional 
television and press advertisements aired by Make Smoking History, 
raising the prospect with parents who smoke that they may not be 
around for important milestones in their children’s lives. The television 
advertisement is one originally developed by Quit Victoria and Quit 
South Australia.

In 2002, approximately ten Western Australian children under 18  
lose a parent to smoking every month.

At the launch Professor D’Arcy Holman says, “Illness as a result of 
smoking leads to the loss of everyday life experiences, family providers 
and carers. Parental smoking also has a significant impact on the 
uptake of smoking by children, and their health through exposure  
to environmental tobacco smoke in the home.”

A bold new campaign developed by Quit Victoria is launched across 
Australia to focus attention on tobacco industry conduct. Make 
Smoking History airs the ‘Recall’ campaign in which television satirist 
John Clarke impersonates a “head honcho” for a fictitious tobacco 
company, announcing a complete cigarette recall “until we can 
guarantee the Australian public that our product poses absolutely  
no threat to your health.”

The humorous campaign targets opinion leaders and the wider 
community, inviting viewers to reflect on the conduct of the tobacco 
industry and the inherently dangerous products it sells.

2006 2007 2008 2009 2010

Right Some find it easier to 
‘butt out’ in a group – posters 
promoting the new Fresh Start 
quitting courses
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Overview In 2003 Make Smoking History turns its attention to 
women. With figures showing that lung cancer will soon overtake 
breast cancer as the leading cause of cancer death for Australian 
women, it is time for a campaign aimed at female smokers. A young 
mother called Jenny comes forward to tell her heartbreaking story  
of being diagnosed with lung cancer. On the international front, after 
almost four years of negotiations, the World Health Organization 
(WHO) adopts the Framework Convention on Tobacco Control—the 
world’s first global health treaty with the aim of combating death  
and disease caused by the tobacco epidemic.

Highlights Cardiothoracic surgeon, Mr Mark Newman, again lends his 
weight to Make Smoking History, taking his appeal for smokers to quit 
directly to the streets of Perth.

Mark and his surgical team, which operates on lung cancer patients, 
appears on billboards around Perth with the caption “We get through 
16 smokers a day, but we want to cut down.”

In media statements, Mark highlights that not only does tobacco-
related illness place a considerable burden on the health system but 
also comes at an enormous human cost.

“It is distressing to have to operate on someone whose serious health 
condition has been self-inflicted. Smoking is pointless self-injury. It is 
important for people to know that lung cancer is almost always fatal,” 
he says.

Smoke-free advocacy remains a priority for peak tobacco control 
agencies. Cancer Council WA and the Heart Foundation (WA Division) 
join forces in a press campaign timed to coincide with the review of 
WA’s Health (Smoking in Enclosed Public Places) Regulations 1999. 
Both organisations urge their many donors and supporters around  
the State to support the call for action. 

Jenny

When the Make Smoking History team meets 
Jenny, she is a mother of three young boys, and 
at just 42 is dying from lung cancer caused by 
smoking. 

Jenny started smoking as a teenager. Despite 
quitting as a young Mum and remaining smoke-
free for two years, Jenny found herself drawn 
back to smoking and clearly remembers the one 
cigarette that saw her slip easily and quickly into 
being a regular smoker again.

It was another five years until she managed to 
quit again but it was too late—in her early forties 
she was diagnosed with advanced lung cancer.

As a mother, Jenny’s biggest regret is that she 
wasn’t able to quit sooner. She generously 
agrees to tell her story in a series of television 
advertisements aimed at young female smokers 
to raise awareness of the very real health risks 
they face as smokers and to bring home the 
urgency to quit or never start.

Sadly Jenny loses her cancer battle in December 
2004. But her message strikes a chord with 
young women, including this 31 year old:

“I was a smoker for about 12 years, and never 
thought I would be able to give up. I have 
been smoke-free now for almost 6 months, 
thanks to your TV ads. The one that really did 
it for me was the recent one with the woman 
who says that if you can give up don’t kid 
yourself that one [cigarette] will not hurt.”

Post-campaign research reveals that the 
advertisements have evaluated well not only 
among the primary target group of young women, 
but also with the broader target group of all adult 
smokers 18 to 50. 

Heart
Foundation

It’s time to cut smoking out 
of every workplace.

Thousands of bar and club workers put their
lives at risk every day through passive smoking.

Cigarette smoke is a toxic cocktail of over
4,000 chemicals, 40 of which are known 
to cause cancer. It’s no wonder then that
exposure to these lethal toxins leads to lung
cancer, heart disease, strokes and asthma 
in non-smokers. 

Every worker has the right to a safe and
smoke-free workplace.

The ‘Smoking in Enclosed Public Places
Regulations’ have been reviewed by the State
Government. This is your chance to join us 
in demanding a total ban on smoking in all
enclosed public places, including pubs,
clubs and the casino.

To make your voice heard, complete this
coupon and send it to your local MP. You’ll find
their address in the White Pages or visit
www.parliament.wa.gov.au. Alternatively, call
or write to them directly. Help us make all
workplaces smoke-free.

I support a total smoking ban in all enclosed
public places. Passive smoking kills.

Signed

Name

Address
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Above Jenny, who shares 
her story in 2003’s television 
campaign targeting young 
female smokers
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The State Government announces its intention to embark on a 
‘phased-in’ approach to smoking bans in enclosed public places. Cancer 
Council WA and the Heart Foundation (WA Division) condemn the 
Government’s response as inadequate and half-hearted. Lobbying  
on this issue looks set to continue for some time. 

Denise Sullivan, Director of Cancer Council WA’s Tobacco Programs 
and Chair of Cancer Council Australia’s Tobacco Issues Sub-Committee, 
represents Australia when the WHO’s Framework Convention on 
Tobacco Control is endorsed at the World Health Assembly in Geneva. 
Denise describes the treaty as “historic” and “one of the biggest 
milestones in the history of tobacco control.”

Early evaluations of Fresh Start show that it is successful in helping 
smokers to quit and stay smoke-free, with 25% of participants who 
have completed the course remaining smoke-free after 6 months. 

A wide range of workplaces from both public and private sectors—
including local governments, the WA Police, the Water Corporation  
and mining giants BHP and Woodside—sign up for cessation courses 
for employees or adopt Fresh Start health professional training for 
their occupational health staff. 

“I was a smoker for 40 years before doing the Fresh Start course 
and finally giving up. It was great to be there with other people 
who are in the same boat and knowing you are not alone.” 
- Graham

“What I liked about the course was that it was gentle without any 
bullying and it gave me the information I needed to decide when 
and how I would give up.” - Ronnie

Contrary to popular myth, going smoke-free
doesn’t mean going out of business.1 In fact,
quite the opposite.

Research has confirmed that most Western
Australians prefer smoke-free bars and clubs.2

In fact more Western Australians would visit,
and spend their money, in bars and clubs that
were smoke-free.2

Even industry research confirms that patrons
don’t like smokey venues.3,4

The ‘Smoking in Enclosed Public Places
Regulations’ have been reviewed by the State

Government. This is your chance to join us in
demanding a total ban on smoking in all
enclosed public places, including pubs, clubs
and the casino.

To make your voice heard, complete this
coupon and send it to your local MP. You’ll find
their address in the White Pages or visit
www.parliament.wa.gov.au. Alternatively, call
or write to them directly.

Smoking and good business just don’t mix.

I support a total smoking ban in all enclosed public
places, with no exceptions. Passive smoking kills.

Signed

Name

Address

Heart
Foundation

1 Scollo M, et al. 2003. 2 NFO Donovan Research. Dec 2002.  
3 Sweeney Research, AHA (Vic).  4 Philip Morris, Auspoll, 2000.

Smoking is unhealthy for business.
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Above Mr Mark Newman, cardiothoracic 
surgeon, pictured in front of the Make 
Smoking History billboard (Courtesy: The 
West Australian)

Left Joint Cancer Council WA 
and Heart Foundation (WA 
Division) press advertising 
calling for smoke-free enclosed 
public places

Top Poster supporting the 
campaign targeting young 
female smokers

Above Joint Cancer Council 
WA and Heart Foundation (WA 
Division) press advertising 
calling for smoke-free enclosed 
public places



9

Longer term smokers are more likely to lack confidence  
in their ability to quit. They are also more inclined to 
believe that if they have come this far without any 
obvious health problems, then they are ‘bullet-proof’;  
or conversely, that the damage from smoking is already 
done and there’s no point in stopping now.

Social costs of  
smoking report

A major report commissioned by Cancer Council 
WA reveals that the costs of smoking borne by 
the State are now a massive $1.6 billion per year, 
and that an estimated $700 million of these 
costs could have been avoided through robust 
and effective tobacco control policies. 

In a follow-up to their economic analysis from 
2000, Professors David Collins and Helen Lapsley 
also provide new data on the costs of second-
hand smoking, tobacco-attributable workplace 
absenteeism and fires started by cigarettes.

The report highlights that infants and children 
aged up to 14 bear the brunt of illness due 
to second-hand smoke. Of the $4.7 million in 
hospital costs associated with second-hand 
smoke, 96% is spent on treating babies and 
children aged under 14 years. The costs of 
smoking-caused fires are estimated to be  
$5.7 million, and lost productivity in the  
workforce and the household sector is  
valued at almost $250 million.

GC/CF11485GSH

If you’re over 45 and still smoking, you are dramatically increasing the odds of suffering a major debilitating disease such as emphysema.  

For professional help to stop, ask about our Fresh Start courses which are a new proven way to help people quit. 

If you would like further information, call the Cancer Helpline on 13 11 20.

CF 11485 For Sale GSH (30x5).indd   1 31/3/10   11:17:11 AM

2000 2001 2002 2003 2004 2005

Above Leading health 
economists, Professors David 
Collins and Helen Lapsley 

Above Campaign press advertisement urging older smokers to quit
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Overview In an important milestone, the prevalence of smoking 
among WA adults drops to 16.2%, well below the national average 
of 18.2%. However the job is far from over. Make Smoking History 
continues its efforts to drive smoking rates down further with a  
new appeal to long-term smokers to quit. The national campaign  
for graphic health warnings on tobacco products escalates as Cancer 
Council WA joins 19 other health organisations in a bid to convince 
Federal Members of Parliament of the need to better inform smokers 
about the dangers of smoking.

Highlights Smokers over the age of 45 are targeted in a Make 
Smoking History campaign focussing on the disability smoking can 
cause later in life. 

Longer term smokers are more likely to lack confidence in their ability 
to quit. They are also more inclined to believe that if they have come 
this far without any obvious health problems, then they are ‘bullet-
proof’; or conversely, that the damage from smoking is already done 
and there’s no point in stopping now. ‘Don’t blow the years ahead’ 
encourages and empowers older smokers to quit now to give them  
the best chance of a healthier future. 

The ‘Armchair’ press advertisement which is part of the campaign later 
features on the cover of the international journal Tobacco Control.

In October, Australia affirms its commitment to combating death 
and disease caused by smoking by ratifying the World Health 
Organization’s Framework Convention on Tobacco Control, becoming 
the 34th country to do so.

Given that the tobacco industry’s major contribution to Western 
Australians is death and disease, health groups highlight that it is 
inappropriate for political parties to receive donations from tobacco 
companies. Cancer Council WA and the Heart Foundation (WA Division) 
challenge political parties to reject tobacco money, and to donate any 
which has been received to help support victims of tobacco-caused 
disease.

2006 2007 2008 2009 2010

Left Campaign press 
advertisements urging older 
smokers to quit
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Overview As an election year begins, Cancer Council WA rolls out its 
advocacy agenda with a report commissioned on the human toll of 
smoking, detailing statistics for each electoral district in WA. Smokers 
are warned that they face the risk of the debilitating lung condition, 
chronic obstructive pulmonary disease (COPD), and Cancer Council WA 
joins forces with dentists to encourage smokers to have regular check-
ups and to quit. In a major development, the Government introduces 
the Tobacco Products Control Bill 2005, which contains many of the 
measures for which Cancer Council WA and its non-government 
coalition partners have lobbied in previous years.

Highlights Cancer Council WA starts the year with the release of 
a ten-point election policy document setting out the political action 
needed to reduce the impact of smoking in WA. ‘Tobacco Control 
Priorities for 2005 and Beyond’ has been developed by Cancer Council 
WA in partnership with key non-government agencies, including the 
Telethon Institute for Child Health Research, the Australian Council 
on Smoking and Health, and the State divisions of Diabetes Australia, 
SIDS and Kids, the Asthma Foundation, the Heart Foundation, the 
Australian Medical Association and the Public Health Association  
of Australia. 

The manifesto is backed by a Cancer Council WA-commissioned report 
which makes the alarming forecast that there will be almost 8,000 
smoking-related deaths in WA over the next four years. The report, 
prepared by epidemiologist Professor D’Arcy Holman and his research 
team at the University of Western Australia, clearly demonstrates to 
each Member of Parliament and prospective politician the true cost 
of smoking, by estimating the number of deaths, years of life lost, 
hospitalisations and other costs due to tobacco use for every  
electoral district in the State.

Once again, real doctors and patients from a Perth hospital talk  
about their experiences to help promote a new campaign aired 
by Make Smoking History which focuses on lung disease and the 

Research continues to inform policy 
development and advocacy for Cancer 
Council WA

The Centre for Behavioural Research in Cancer 
Control (CBRCC) is commissioned to investigate 
how tobacco companies market their products in 
WA through shop displays, and how they reach 
young people by promoting their brands at music 
festivals. 

Despite comprehensive advertising bans on 
tobacco products in Australia, the majority of 
retail outlets surveyed engage in promotional 
activities which undermine current legislation; 
and cigarette companies are sponsoring themed 
tobacco tents at youth music events, staffed by 
young people dressed in brand colours.

Both surveys provide further evidence that 
current laws controlling tobacco promotion 
are outdated and no longer appropriate to 
keep a check on tobacco industry marketing, 
underscoring the need for changes to the 

Tobacco Control Act 1990. 

Other research by the CBRCC shows that there  
is strong community support for bans on smoking 
in cars carrying children. Most respondents, 
including smokers, are in favour of a ban. Cancer 
Council WA calls for public education as an 
effective first step, with legislation a future 
option.

2000 2001 2002 2003 2004 2005

Right Smoking damages 
the tiny air sacs in the lungs. 
Scene from the ‘Bubblewrap’ 
television campaign 
(Courtesy: Quit Victoria)
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Follow the campaign 
trail with The West’s 
Newspapers in 
Education (NIE) 
Election'05 Pack.

Included in the $30 
cost is delivery of 10 
weekday copies of 
The West to February 
29, plus a class set of 
30 ready-to-use 
worksheets to provide 
you with a 
comprehensive unit of 
work on politics.

To order school pack, 
telephone NIE,
9482 3186.

Teachers

SOURCE: CANCER COUNCIL WA

UP IN SMOKE 
Predicted smoking-caused deaths and hospital
costs in WA for 2005-08

DEATHS COST

WA Total 7991 $274m

Geoff Gallop’s
electorate 221 $6m
(Victoria Park)

Colin Barnett’s
electorate 206 $5m
(Cottesloe)

For more information, call:

9338 2000
or email: local@alexander.wa.edu.au
95 St Georges Terrace, Perth, WA 6000

Courses start: 21 February 2005

Scholarships 

Available

• Leads to second year university
• 3 semesters/Fast track option
• Small class sizes
• Extra academic support

• Business / Commerce
• Information Technology
• E-Commerce
• Hotel Management

No University
Offer?

… you’re still in the
running!

Enter First Year
University Studies at
Alexander Technology

Institute

RAC Big Cats Month
January 2005

RAC members special offer* – All January 2005, RAC members 
receive 20% discount off entry and 10% discount at Perth Zoo Shop.
*Conditions apply, see website for details.  

Perth Zoo is open 9am – 5pm, 7 days a week.

Visit www.perthzoo.wa.gov.au 
for details or call 9474 3551 
(24hr Recorded Infoline).

Don’t miss...
• Mask making and painting
• Discovery trail 
• The Big Cat Climbing Wall 
• Roving Entertainers
• Keeper Talks and 

Special Presentations
• Plus great prizes and 

giveaways (while stocks last)

For a purrr-fect summer's
day out with your family,
don't miss RAC Big Cats
Month at Perth Zoo – 
lions, tigers, cheetah and 
the new fishing cat. 

N urs es d efy
G over nment
e lec tion gag
KIM MACDONALD
and MONICA VIDENIEKS

Nurses running as candidates in the
State election will thumb their noses
at a new law which prevents them
from speaking against the Govern-
ment in the lead-up to the February
26 poll.

The Australian Nursing Federa-
tion said the Nurses for Health par-
ty’s 12 candidates were prepared to
risk the sack by ignoring the care-
taker convention clause which bans
public servants from campaigning
against the Government.

Under the new rule, public ser-
vants who use their taxpayer funded
job title when criticising the Govern-
ment, either at work or in their pri-
vate time, face discipline ranging
from reprimand to dismissal.

ANF secretary Mark Olson said
the nurse candidates could not avoid
using their titles or pointing out defi-
ciencies in the health system during
the campaign, as the problems were
the motivating reason for standing
for election.

“It is simply a case of us saying we
will exercise our democratic right to
stand for Parliament,” he said.

“The nurses will have the full sup-
port of the ANF if the Government
moves to punish them.

“This new clause will not hinder
them in any way.”

Mr Olson accused the Govern-
ment of hypocrisy because it had
used pictures of nurses in election
material, which appeared as a kind of
pictorial endorsement of the Labor
Party.

Mr Olson also rejected criticism
from fellow unions over the ANF’s
pay deal with the coalition.

The coalition agreed to give public
hospital nurses a 14.7 per cent pay
rise recommended by the Australian
Industrial Relations Commission, as
well as an extra package of conditions
worth $50 million over three years.

It comes after 10 months of failed
negotiations with the Labor Govern-
ment.

UnionsWA, the Liquor, Hospital-
ity and Miscellaneous Workers
Union and the Health Services Union
yesterday criticised the ANF deal
with the coalition, claiming the party
was traditionally bad for the health
sector.

Geoff Gallop has also warned the
State’s nurses that their jobs will be
at risk under a Liberal government.

The Premier said Opposition
Leader Colin Barnett had been reck-
less and irresponsible by making the
pay commitment in the heat of an
election campaign.

Dr Gallop ruled out a bidding war
between Labor and the coalition over
nurses’ pay. He said the Liberals had
engaged in opportunistic behaviour.

$1 0-a-h ead
b id t  o stop
sm oki ng
e pidem ic
CATHY O’LEARY
MEDICAL EDITOR

Health groups want $10 for every
West Australian to stop the epidemic
they predict will kill 8000 people and
cost the State’s clogged health system
$250 million over the next four years.

They say the price of prevention
— $10 million — is small in compari-
son but requires politicians to double
what they spend now.

Health groups covering cancer,
asthma, diabetes, heart disease and
child health have banded together to
show politicians how many people
will die from smoking in their elec-
torates and what it will cost the com-
munity.

Two of the areas expected to be
hardest hit by smoking include Geoff
Gallop’s seat of Victoria Park, where
an estimated 276 will die, and Colin
Barnett’s seat of Cottesloe, where
226 lives will be lost.

Curtin University professor
Charles Watson, who heads the Can-
cer Council of WA’s scientific and
medical advisory committee, said
smoking was still WA’s biggest pre-
ventable killer.

WA was once a world leader when
it came to tobacco control but had
slipped back in recent years.

He said tobacco companies should
be forced to pay some of the costs of
smoking illness instead of smokers
and taxpayers footing the whole bill.

“It will also take some political
will and the question is whether MPs

are going to act or betray the people
of WA,” he said.

University of WA professor
D’Arcy Holman, who worked on the
cancer projections, said they were a
devastating forecast. Hospital admis-
sions alone would cost the State
almost $70 a million a year.

Health Minister Jim McGinty said
the Gallop Government had already
announced that WA would be one of

the first States to completely ban
smoking in pubs and clubs. “We
agree that prevention is always better
than cure so we are now looking at
ways to reduce smoking by further
educating people,” he said.

Opposition health spokesman Dan
Sullivan said he supported the thrust
of the health groups’ call and
believed cancer prevention had lost
its way.

D oct ors wan  t pl edg  e of 700 extr a h osp ita  l be ds ove r f our year s
CATHY O’LEARY

WA’s cash-strapped health system is
badly in need of an extra 700 hospital
beds, doctors say.

The Australian Medical Associa-
tion is turning up the heat on what it
says will be the No. 1 issue of the
State election, health, and in particu-

lar public hospital queues. It says
despite recent injections of funds, not
enough is being done.

The group is calling on the Gov-
ernment and Opposition to commit
to 700 more beds over four years, 10
per cent of the health budget for
mental health and an extra 6.5 per
cent to the $2 billion health budget.

It also wants better structuring of
health services into regional boards, a
ban on smoking in all public places
by July 1 and more incentives to keep
hospital staff.

State AMA president Paul Skerritt
said many West Australians felt
betrayed by successive governments
— Labor and coalition.

“The Labor Government inher-
ited a public health system that was
struggling to cope, and four years
later not much has changed, despite
Geoff Gallop’s pledge to fix it,” he
said. Health Minister Jim McGinty
had tried hard but the Government
had left it too late.

Mr McGinty said yesterday the

Gallop Government had given prior-
ity to hospital beds, elective surgery
waiting lists, mental health and dis-
ease prevention.

Opposition health spokesman Dan
Sullivan said the coalition had indi-
cated its strong support for health
services and would be rolling out its
policies over the next few weeks.
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disability it causes. The ‘Bubblewrap’ campaign, originally developed by 
Quit Victoria, vividly illustrates the irreversible damage which smoking 
does to the tiny air sacs in the lungs by showing a lit cigarette burning 
through the individual air pockets in plastic bubblewrap.

Dr Martin Phillips, consultant respiratory physician at Sir Charles 
Gairdner Hospital, adds his years of experience treating patients with 
COPD to the campaign. “If a person has considerable lung damage they 
can find it difficult to do even the simplest activities. Living with a 
chronic long-term disability such as emphysema seriously impairs your 
quality of life,” Dr Phillips says.

In June 2005, the Health Minister the Hon Jim McGinty introduces the 
Tobacco Products Control Bill 2005, which will replace the Tobacco 
Control Act 1990 and certain provisions of the Health Act 1911. If 
passed, its wide ranging provisions will further restrict the display, 
sales and promotion of tobacco and related products. Mr McGinty  
calls the proposed legislation “a gigantic step forward in tobacco 
control in this State.” 

For ‘World No Tobacco Day’, Cancer Council WA joins with the 
Australian Dental Association (ADA WA) in encouraging smokers to 
get regular dental check-ups and to quit. Dr Lena Lejmanoski, Chair 
of the ADA’s Oral Health Committee, warns that smokers are much 
more likely than non-smokers to develop serious oral diseases, such 
as periodontitis and oral cancers. “The impact of gum disease on a 
person’s quality of life can be devastating as it may lead to significant 
pain and tooth loss.” Mr Frank Caddy, who has had treatment for oral 
cancer caused by smoking, kindly shares his story in interviews to  
help drive home the real-life impacts of this disease.

In a resounding endorsement of the effectiveness of Fresh Start,  
the Royal Australian College of General Practitioners approves a 
training module as part of its members’ Continuing Professional 
Development program.

2006 2007 2008 2009 2010

Above Mr Frank Caddy shares 
his story to help promote ‘World  
No Tobacco Day’ (Courtesy:  
The West Australian)

Left Cancer Council WA and 
its health advocacy partners 
keep tobacco in the spotlight in 
the lead up to the 2005 State 
Election (Courtesy: The West 
Australian)
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Overview This year belongs to Zita Roberts—a young mother of 
three who is dying from lung cancer due to smoking. Zita tells her 
heartbreaking story in a series of television commercials, and her 
honesty and openness about the devastating effects of her illness 
makes this campaign the most successful ever run by Make Smoking 
History. This is a landmark year for legislative reform with prominent 
new graphic health warnings on tobacco packaging mandated by 
Federal law and State legislation further limiting sales and advertising 
of tobacco. New regulations requiring all enclosed public places 
including pubs, clubs and bars to be smoke-free also come into effect.

Zita’s Story

Cancer Council WA first meets Zita Roberts, a 36 
year old mother with three children aged 12 and 
under, in 2005. Tragically, Zita is dying from lung 
cancer caused by her smoking. She would like to 
share her story in the hope she can help others. 

 Cancer Council WA works with Zita on getting 
her voice heard, first through a story which airs 
on television program ‘Today Tonight’ in 2005. 
Then, in 2006, Zita’s powerful story is made 
into a series of Make Smoking History television 
commercials featuring Zita and her young family. 
Footage on which these advertisements are 
based is kindly provided by Channel Seven.

In the advertisements, Zita talks with raw 
honesty and emotion about the impact that 
smoking has had on her and her loved ones, 
especially her three children Alicia, Mika and Jed, 
husband Chris, and her parents.

Zita and her family help to launch the new 
campaign. Her three children face the media and 
answer questions about their mother’s illness 
with courage and maturity.

‘Zita’s story’ resonates deeply with the WA 
community. Evaluation of the reaction among 
smokers finds that over a third of survey 
respondents try to quit over the course of the 
campaign with a quarter being successful. Cancer 
Council WA estimates that this could equate to 
as many as 19,000 Western Australians quitting 
during the ‘Zita’s Story’ campaign. In the words of 
one quitter:

 “after seeing Zita’s ads on TV, she 
inspired me to quit smoking after nine 
years. I quit on Mother’s Day and found 
out a few days later that baby number 
two is on its way. If it wasn’t for Zita I  
may not be around to see my little girl 
grow up.” – recent quitter 

Zita passes away in February 2007 aged just 38, 
less than a year after her story inspires record 
quit attempts in WA. Her family generously allows 
‘Zita’s story’ to be used in other States, ensuring 
that her message will live on to help others quit, 
just as Zita had wished.

Health

2000 2001 2002 2003 2004 2005

Left Scene from  
‘Zita’s Story’ featuring  
Zita Roberts.

Far left Zita (centre) with 
her three children Mikaela 
(left), Alicia-Kim (back, 
centre) and Jed-Pierre 
(right) (Courtesy: The West 
Australian)

Above Federal legislation 
mandating bold, graphic 
tobacco warnings provides 
an opportunity for 
striking new billboards
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Highlights In April, WA politicians are congratulated for passing the 
Tobacco Products Control Act 2006, considered to be the strongest 
and most comprehensive tobacco control legislation in Australia. The 
passage of this legislation marks the culmination of many years of 
advocacy by Cancer Council WA and its health agency partners.

In regulations gazetted under the new Act in July, smoking is banned 
in enclosed public places, including in pubs and clubs. However, there 
are important gaps in the regulations. For example, smoking is still 
permitted in Burswood Casino’s international room, in crowded outdoor 
sporting stadiums and alfresco dining areas. Cancer Council signals 
that the battle is not over to ensure safe environments for employees 
and patrons of these facilities.

At a national level, prominent new graphic health warnings on tobacco 
packages are introduced, a substantial win for public health policy.  
To reinforce the new messages, Cancer Council WA commissions bold 
advertisements for billboards and bus shelters which use the new 
health warnings. 

The ‘Echo’ campaign, developed by the Cancer Institute NSW and 
launched by Make Smoking History in September, addresses the 
excuses which smokers commonly use for delaying quitting and 
prompts them to take action right now, before it’s too late. 

Cardiothoracic surgeon Mr Mark Newman, now a familiar advocate  
for Make Smoking History, gets behind the message, encouraging 
smokers to quit while they still have the chance. “A disease like lung 
cancer, caused mostly by smoking, can often be quite advanced when 
a patient presents for treatment. Hence the outlook can often be 
fairly grim,” he says. “The message is simple; the best way to prevent 
serious smoking-related illness is to quit smoking.”

The year’s hard-hitting campaigns produce a surge of interest in  
Fresh Start courses, both among people wanting help to quit and 
health professionals keen to improve their skills in helping patients  
and clients to quit.

At a national level, prominent new graphic health 
warnings on tobacco packages are introduced, a 
substantial win for public health policy. To reinforce  
the new messages, Cancer Council WA commissions  
bold advertisements for billboards and bus shelters  
which use the new health warnings. 

2006 2007 2008 2009 2010

Above Smokers may come 
up with lots of reasons not to 
quit… but not quitting is harder.  
Scenes from this year’s ‘Echo’ 
television campaign (Courtesy: 
Cancer Institute NSW)
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Overview Smoking prevalence among adults in WA falls further in 
2007 to 15.6%, below the national average of 17.5%. Parents and 
carers are encouraged to keep their cars and homes smoke-free 
so that children are not exposed to tobacco smoke, and a thought-
provoking series of press advertisements addresses the complexities 
of smoking addiction. Health advocates from around the State are 
brought together in the inaugural WA Tobacco Control Summit.

Highlights Contrary to fears raised about bans on smoking being bad 
for business, a Cancer Council WA-commissioned survey finds that the 
new smoke-free laws have not made smokers abandon pubs and clubs.

The survey shows that almost 80% of smokers have not been  
deterred by smoking restrictions in the enclosed areas of pubs and 
clubs. In fact, non-smokers have been encouraged to go out more 
often. The bans also cause smokers to reconsider their smoking 
behaviour. More than 20% of smokers surveyed say they are more 
likely to quit and more than one third say they actually smoke less  
as a result of the new laws.

Smokers’ relationships with cigarettes form the focus of new press 
advertisements offering insights into addiction and providing empathic, 
constructive advice about strategies for successful quitting. With 
most smokers well aware of the health effects of smoking, this 
new Make Smoking History campaign looks at the psychological 
relationship people have with cigarettes, reminding smokers that  
they can overcome the hurdles and successfully quit.

Headlines such as ‘How to kill your best friend’ and ‘How cigarettes 
poison a smoker’s mind’ ensure that the advertisements capture the 
attention of smokers. The campaign highlights the support available 
for quitters through the Quitline and Fresh Start. 

Fresh Start is now fully funded by Cancer Council WA. Evaluation 
shows that between 2004 and 2007, an average six-month quit rate 
of 25% has been achieved among participants. The effectiveness of 

Scenes showing Aboriginal families 
feature in this year’s major Make 
Smoking History campaign, which 
encourages parents and carers to make 
their homes and cars smoke-free to 
protect children from the dangers of 
second-hand smoke.

The campaign aims to counter a lack of awareness 
in mainstream and Aboriginal communities about 
second-hand smoke and its impact on the health 
of young children.

At the campaign launch, Aboriginal health 
advocate Lyn Dimer says it is important 
that Aboriginal people are included in these 
advertisements.

“Aboriginal people spend a lot of time travelling 
in vehicles and don’t always understand the 
risks—they think it will be OK if they have the 
windows down.”

Comedian Mark Bin Bakar’s well-known alter-ego 
‘Mary G’ features in radio advertising, taking the 
message to Aboriginal people across the state.

The campaign is successful in raising awareness 
and in changing behaviour across the wider 
community. 

Prior to the campaign, 50% of smokers report 
smoking in their car, but following the first phase 
of advertising this drops to about 38%.

2000 2001 2002 2003 2004 2005



Some smokers get so attached to cigarettes, they actually begin to 

think of them as friends. Close friends.

There are different reasons for this: cigarettes are there in good times 

(when you’re socialising) and in hard times (when you’re stressed). 

They’re often there fi rst thing in the morning, and last thing at night.

Cigarettes can get so entrenched in a smoker’s life that smokers 

actually go into mourning for them when they quit.

Of course, the truth is cigarettes are not anyone’s friend at all. They 

are actually the most sinister enemy you will ever cross paths with.

The worst part of the relationship is the deception. At the same time 

as making you believe you can’t live without them, they are quietly 

taking your life away from you - poisoning you and making you their 

slave along the way.

One of the most important steps to quitting smoking is to realise that 

you are not giving up a friend.

In fact, you are not “giving up” anything at all. You are gaining - 

health, money, self-esteem, a longer life and freedom from addiction.

You will have more success quitting if you focus on replacing that 

negative companion in your life with a new positive influence. 

Plan how you will deal with situations without cigarettes and don’t 

be afraid to ask for guidance.

Call the Quitline on 13 78 48 for help or call the Cancer Council 

Helpline on 13 11 20 and fi nd out about Fresh Start. It’s a course 

of eight 1½ hour sessions specially designed to help you bury 

cigarettes once and for all.

Gatecrasher/CCW209WAN

Gatecrasher/CCW035ST

Amazing, but true.
If it hasn’t shocked you to hear that cigarette smoke contains substances 

like cyanide, then how about finding out that substances like sugar and 

liquorice are added to cigarettes? And then realising that this can make 

them more appealing, especially to younger smokers?

Sweeteners and flavourings such as honey, cocoa and liquorice are commonly 

found in cigarettes. They mask the noxious taste of tobacco, particularly 

the bitterness of nicotine. You could say ‘a spoonful of sugar makes the 

nicotine go down’.

Experts have concluded that additives may make cigarettes more palatable 

to people who are starting to smoke, usually children and adolescents. 

What’s more, some of these cigarette additives actually allow smokers 

to inhale greater volumes of smoke and thereby more easily absorb the 

doses of nicotine that keep them addicted.

And, as if there weren’t enough deadly ingredients in cigarette smoke 

already, when cigarette additives are burned, new products of combustion 

are formed which may be toxic.

It is important to understand that these sweeteners are not specific to 

certain ‘candy’ flavoured cigarettes but are commonly found in both 

factory made cigarettes and roll-your-own tobacco.

There is a voluntary agreement in Australia between the tobacco 

companies and the Department of Health and Ageing to provide listings of 

ingredients used in cigarettes. But, while this information is available on the 

Department’s website, it is of little help to consumers as it doesn’t provide 

any guidance about the effects or relative harmfulness of these ingredients.

The fact is, every cigarette causes you harm. Additives might make cigarettes 

smoother and better tasting, but that just means 

they help you to swallow a lethal cocktail.

CCW212 ???????ST.indd   1 29/3/10   3:58:10 PM
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Honey, cocoa and liquorice are just a few 
of the flavourings added to cigarettes 
that mask the noxious taste of tobacco, 
the bitterness of nicotine, and the harsh 
sensations of smoke on the throat.

Fresh Start is further acknowledged as brief intervention training  
is included in course work for final year masters students in the  
School of Pharmacy at UWA.

Cancer Council WA calls for a ban on sweeteners and flavourings 
added to cigarettes which are known to make them taste better  
and easier to smoke. Honey, cocoa and liquorice are just a few of  
the flavourings added to cigarettes that mask the noxious taste  
of tobacco, the bitterness of nicotine, and the harsh sensations  
of smoke on the throat and airways.

Mr Bill King, a leading tobacco researcher at the VicHealth Centre 
for Tobacco Control, lends his expertise to the campaign. “Cigarettes 
would not be nearly as enjoyable to smoke without these things 
added,” he says. “We know that these additives can make cigarettes 
more appealing to smoke, especially to those just starting to smoke, 
usually children and adolescents.”

Cancer Council WA brings together individuals with expertise and 
interest in tobacco control from around the State for a special summit 
to discuss latest research, policy and strategy. The Tobacco Control 
Summit, the first of its kind to be held in WA, is an opportunity for 
those in the field to meet face to face, share ideas and update their 
knowledge. Cancer Council WA provides ten bursaries to assist 
Aboriginal and regional health professionals to attend the meeting.

The Summit hears from Professor Melanie Wakefield from Cancer 
Council Victoria, who discusses her groundbreaking international 
research on tobacco industry strategies to undermine health 
education programs. The Summit acknowledges that the biggest 
achievement in tobacco control over the past decade is that smoking 
is no longer the social norm, but that major challenges remain for 
reducing smoking in the Aboriginal population and within marginalised 
communities such as clients of mental health services and prison 
inmates.
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Left Smokers and carers 
are reminded of the need to 
protect children in the ‘Smoke 
Free Home and Car’ television 
campaign 

Top Press advertising informing  
smokers about some of the 
more surprising ingredients in 
their cigarettes 

Above A new take on 
smoking: one of the press 
advertisements focussing  
on smokers’ relationships  
with cigarettes

Far left Poster supporting  
the ‘Smoke Free Home and  
Car’ campaign



THE WEST AUSTRALIAN

†

MONDAY, MAY 26, 2008

11

News 

Entertainer Patti

Newton is devastated

after thieves stole

valuable and

sentimental jewellery

from her side while she

was having coffee with

her daughter Lauren.

The items stolen at

the Melbourne

shopping centre

included rings, earrings,

bracelets, rosary beads

that had belonged to her

mother and an

identification disc

belonging to her father.

Police have described

their value as

“substantial” and Mrs

Newton, the wife of

Bert Newton, said they

were not insured.

Mrs Newton said

yesterday that on May

16 she had put the items

in a bag after she had

taken them out of a

bank deposit box. She

had intended to wear

some items to the

Logies and was going to

get the rest valued.

Newton
jewellery

stolen
MELBOURNE

Tough new smoking laws, including a

ban on lighting up in a wide range of

outdoor areas and in cars carrying

children, need to be urgently intro-

duced in WA, leading health organisa-

tions say.

The alliance of 11 health groups has

called for smoking to be banned with-

in five metres of entrances to all non-

residential buildings and within 10m

of ventilation ducts. 

The proposals have been sent to

Health Minister Jim McGinty with a

call to make them laws.

In addition to the five-metre ban,

the submission called for smoking to

be prohibited in any outdoor eating or

drinking area as part of a business,

beaches, parks, sporting arenas, chil-

dren’s playgrounds, cars carrying

children and transport waiting areas. 

“You only have to look at the situa-

tion outside the doors of the Perth do-

mestic and international airports to

see why smoking near the entrances of

all buildings should be banned,”

Denise Sullivan, from the Cancer

Council WA, said.

According to the submission, Tas-

mania and Queensland have intro-

duced bans within three to four

metres outside non-residential build-

ings and this had been well accepted

by the community. 

“The reality is that today most peo-

ple don’t smoke,” Ms Sullivan said.

“People are also accustomed to

smoke-free environments and,

increasingly, the community is

demanding more public spaces to be

smoke free.” 

Australian Medical Association

State president Geoff Dobb said pas-

sive smoking had serious health

implications for children. He said par-

ents should be banned from smoking

in cars with their children. “Evidence

shows that exposure to smoking in

cars increases the risk of asthma in

kids by 50 per cent,” he said. 

Other groups supporting the sub-

mission include the Telethon Institute

for Child Health Research, the Heart

Foundation and the Australian Coun-

cil on Smoking and Health. 

ACOSH president Mike Daube said

at least 88 per cent of all West Austra-

lians were now non-smokers. “When

we know so much about the dangers of

passive smoking, it’s unacceptable

that a small minority should be able to

put the health of the vast majority at

risk,” he said.

Mr McGinty welcomed the sub-

mission. “I’m delighted that the

health groups have provided such a

hard-hitting proposal, that’s some-

thing which we will elevate and

announce the Government’s response

to that,” he said. 

Meanwhile, the State Government

faces increased pressure to close legal

loopholes allowing tobacco compa-

nies to target children after ACOSH

vowed to make the display of ciga-

rettes an election issue. 

Anti-smoking lobbyists yesterday

welcomed a decision by all States and

Territories to ban the sale and adver-

tisement of fruit-flavoured cigarettes

by December 2009 but said the State

still risked being left behind in the

fight against tobacco. 

Parliamentary secretary for health

John Hyde said the cigarettes were

“aimed squarely at fashion-conscious

youth, making a pungent cancer-stick

taste sweet and appealing”.

WA already bans advertising fruit-

flavoured cigarettes, but members of

the Ministerial Council on Drug

Strategy agreed yesterday to outlaw

importing them across State lines.

Professor Daube said while the ban

on fruit-flavoured cigarettes was a

welcome step, WA was still lagging

behind States such as Tasmania which

had already introduced legislation

banning cigarette displays in shops.

“Tobacco is still th
e largest preven-

table cause of death in the community

and if a product kills one in two of its

regular users, then it should not be

displayed,” he said. 

Health lobby pushes for

tough anti-smoking laws

DEBBIE GUEST and TIFFANY LAURIE

Support: Minister Jim McGinty welcomed the proposals. Picture: Sandra Jackson

Qantas has apologised to more than

200 passengers who were forced

to wait on a plane on the tarmac of

Perth Airport for nearly three hours

early on Saturday morning because

no staff were on duty at the

terminal.

The delay was made worse

because the passengers had already

had to wait eight hours to board

the plane because of a mechanical

fault.
One passenger, who asked to

remain anonymous, said by the time

people disembarked just after 4am,

most had been awake nearly 24

hours. 
“There were no apologies,” the

man said.

“There were no additional staff

to handle the problem.” 

A Qantas spokeswoman said the

flight had been scheduled to leave

at 4.15pm on Friday, but was

delayed for mechanical reasons.

It eventually departed at 1.20am

on Saturday, but returned to the

terminal before take-off because of

further mechanical issues.

“At that stage and late hour, all

customer service and engineering

staff had departed for the evening,”

the spokeswoman said.

“It was decided that all

customers and crew remain on

board until 4am Saturday morning

when Qantas staff resumed duties.” 

A replacement aircraft was used

to take passengers to Sydney later

in the morning. 

No Qantas staff

so passengers

left on plane

KERYN McKINNON

Term Deposits Minimum investment $5000

8.45% p.a. for 6 months

8.20% p.a. for 3 months

Carbon Offset Car Loan.

Buy any car you want and 

we’ll make it green.

No monthly fees 

Fast approval

Redraw facility 

No early repayment penalties

Rates effective 5/04/08 and subject to change. United will arrange to plant enough trees to offset the average carbon 

emissions of the car in the first year. Minimum loan $15,000, term up to 7 years.  For cars less than 18 months old.

Other rates apply for older vehicles. Comparison rate for a secured car loan of $30,000 for a term of 5 years, repaid 

monthly. *Warning: This comparison rate is true only for the example given and may not include all fees and charges. 

Different terms, fees or other loan amounts might result in a different comparison rate. Comparison rate schedule 

available from any United branch. Fees, charges, terms, conditions and normal lending criteria apply.

United Credit Union Ltd. ABN 92 087 651 910  AFSL 237560.

Rates from

10.29% p.a.

Comparison Rate*

10.56% p.a.

Rates effective 7/5/08 and subject to change.

Fees, charges, terms and conditions apply. You should 

consider whether or not this product is appropriate 

for you. Contact United for further information. 

%

180 day

Term Deposit8.15

8.10%

1 year 

Term Deposit

8.00%

90 day 

Term Deposit

Personal Term Deposits 

don’t blow hot and cold 

Even if the market isn’t exactly on 

fi re, guaranteed high returns mean 

an ING DIRECT Term Deposit will 

always be right up there. Plus, 

there are no ING DIRECT fees and 

no hidden costs – something our 

customers warm to. For our latest 

rates call 1800 066 836 or visit 

ingdirect.com.au

You should read the Terms and Conditions booklet at ingdirect.com.au and consider if a Term Deposit (issued by ING Bank

(Australia) Limited ABN 24 000 893 292) is right for you before making any decision. Interest rates current as at 09/05/08 and

subject to change. The interest rates that apply to ING DIRECT Term Deposits are the interest rates that are current on the date

the Term Deposit is opened. Term Deposits may only be opened in personal names.   

ING140/WA/302

 I want 
a rate

that stays
on the boil
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*Rates are inclusive of $125 dining credit in (A)LURE Restaurant. All bookings must be made 7 days in advance, with fi rst night deposit required at time of reservation. Bookings are subject

to availability, non-exchangeable, non-refundable and non-transferable. (A)LURE Restaurant credit only valid for dinner during guest stay and not valid with any other offer. Any unused 

credit will be surrendered. Valid for stays 19/05/08 until 31/08/08 when booked by 31/07/08.

InterContinental Perth Burswood is the perfect location for a luxurious winter escape and an ideal way to indulge in a premium 

dining experience. Our Insider Occasion package includes overnight accommodation in a Classic Room and a $125 dinner 

certifi cate for (A)LURE.

InterContinental Insider Occasion packages from $365*. 

Call 1800 221 335 or visit intercontinental.com

THE IDEAL WINTER ESCAPE AT INTERCONTINENTAL. 
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Overview In 2008, Cancer Council WA and other leading health 
groups keep up the pressure on State government to extend its  
action on smoking in pubs and clubs by introducing widespread bans 
on smoking in outdoor areas and in cars carrying children; and to 
ensure that tobacco products are stored out of sight at retail outlets.

In another important collaboration, Cancer Council WA documents the 
progress of tobacco control in WA over the past 25 years in a special 
monograph.

Make Smoking History campaigns throughout 2008 continue to  
urge smokers to think about the impact of their smoking on others, 
as well as the potentially devastating health consequences for them 
personally. 

Highlights In a third report on the economics of smoking in WA, 
Professors David Collins and Helen Lapsley estimate that smoking 
costs workplaces an astonishing $357 million per year in lost 
productivity and absenteeism, and that the total economic burden  
of tobacco use costs the State $2.4 billion per year. 

While the prevalence of smoking in WA continues to fall and deaths 
from smoking are declining, the lagged effects of past smoking on  
the population mean that the financial impact of smoking continues  
to rise.

Professor Collins says it will take some time before the costs of 
smoking begin to come down, comparing it to “turning around an 
ocean liner.”

“As long as government maintains an anti-smoking line there will  
be a decline in the costs of smoking over time. The rate of return  
on tobacco prevention will be very significant.” 

Fresh Start courses continue to help businesses combat the costs  
of smoking, and to improve the health of employees.

WA’s leading health groups come 
together in 2008 to call on the State 
Government to introduce widespread 
bans on smoking in outdoor public 
places and for a ban on smoking in  
cars carrying children.

Cancer Council WA forms a coalition with the 
Australian Council on Smoking and Health, the 
Telethon Institute for Child Health Research, 
the WHO Collaborating Centre for Research 
on Children’s Environmental Health, Curtin 
University’s Centre for Behavioural Research 
in Cancer Control, the Public Health Advocacy 
Institute, and the WA divisions of the Australian 
Medical Association, the Heart Foundation, 
Diabetes Australia, the Asthma Foundation and 
the Public Health Association of Australia. The 
coalition endorses proposals which would extend 
smoking bans to outdoor eating areas, between 
the flags at beaches, in parks, sporting arenas 
including swimming pools, children’s playgrounds, 
transport waiting areas, outdoor markets, 
entertainment venues and cars carrying children. 

The Minister for Health, the Hon Jim McGinty, 
is urged to make changes to legislation as 
soon as possible. The Minister welcomes the 
hard-hitting proposals promising that the 
Government will give them early consideration. 
Cancer Council WA and its coalition partners 
appeal to all parliamentarians, local governments 
and a range of key enforcement and industry 
groups to lend their support. Following the 
change in Government after the State election 
in September, Independent Liberal Member 
for Alfred Cove, Dr Janet Woollard introduces a 
private member’s bill which would see smoking 
bans extended to include outdoor eating and 
drinking areas, children’s playgrounds, patrolled 
areas of beaches and cars carrying children. It  
also includes provisions to remove tobacco 
products from view in retail outlets. Cancer 
Council WA urges all Members of Parliament to 
support this important bill.

2000 2001 2002 2003 2004 2005

Left Health Minister Jim 
McGinty responds positively 
to calls for an extension on 
smoking bans, including in cars 
carrying children (Courtesy:  

The West Australian)

Right Some of the City of 
Stirling employees participating 
in Fresh Start workplace courses



The progress of tobacco control 
in Western Australia: achievements, 

challenges and hopes for the future.
The progress of tobacco control in W

estern Australia:  achievem
ents, challenges and hopes for the future.
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A smoke-free workplace results in lower absentee rates and increases 
productivity because of less time spent on cigarette breaks.

There is also the potential to minimise tension in the workplace arising 
from resentment among non-smokers over time smokers spend out of 
the office.

The City of Stirling is one major employer to see the benefits of Fresh 
Start, running courses for staff as an extension of its health and 
wellbeing program. 

A Cancer Council WA monograph entitled ‘The progress of tobacco 
control in Western Australia: achievements, challenges and hopes for 
the future’ acknowledges the campaigns, the people and the science 
which have contributed to the decline in the smoking prevalence in WA 
over the past 25 years.

The publication is a collaborative effort of some of the state’s leading 
experts in tobacco control and public health, bringing together a 
wealth of information and providing fascinating insights into what 
has come to be regarded as one of the most effective areas of public 
health advocacy in the state.

Protecting children from cigarette smoke continues to be an 
important theme in Make Smoking History’s television campaign. An 
advertisement developed by Quit Victoria shows a father smoking in 
the kitchen while his daughter is watching television in a nearby room, 
and reminds viewers that “it’s not only smokers who get sick.” 

Mark Bin Bakar—now WA Australian of the Year—helps launch a radio 
version of ‘Bubblewrap’ targeting Aboriginal communities.

2006 2007 2008 2009 2010

Right Cancer Council WA 
launches a new publication 
on tobacco control in WA

Above Mark Bin Bakar in Mary G 
character lends his support  
to Make Smoking History for  
a second year (Courtesy: Mary G 
Enterprises)
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Overview After months of intense lobbying by health agencies,  
the WA Parliament passes some of the toughest anti-tobacco laws  
in the country in the Tobacco Products Control Amendment Act 2009.

In a compelling new television campaign, two young Perth brothers 
who have recently lost their father to lung cancer urge smokers to 
consider those who will be left behind if they die early from smoking-
related disease.

Health economists Professors David Collins and Helen Lapsley 
contribute a further report, this time investigating tobacco industry 
claims that it is a significant contributor to the Australian economy.

Highlights Advocacy in support of the Tobacco Products Control 
Amendment Bill 2008 intensifies throughout 2009. Cancer Council 
WA publicises new survey results which demonstrate strong public 
support for components in the Bill: 88% of non-smokers and 80% of 
smokers support bans on smoking in cars carrying children; and 77%  
of non-smokers and 57% of smokers are in favour of putting 
cigarettes out of public view in retail outlets.

In follow up to a written submission outlining evidence in support of 
the Bill, Cancer Council WA addresses the Inquiry conducted by the 
Education and Health Standing Committee in February. The following 
month, cancer survivors Mary Thornton and George Oakley hand over 
a petition coordinated by Cancer Council WA which presents almost 
one thousand signatures in support of the Bill, most of which were 
collected at Cancer Council WA’s Perth Relay for Life event.

The landmark legislation is passed in September 2009 and Cancer 
Council WA congratulates Dr Janet Woollard on her leadership on this 
important issue, and all parliamentarians, particularly Health Minister 
the Hon Dr Kim Hames, who personally supports the new legislation 
and ensures that it receives strong, all party support. The Act will 
become operational in September 2010.

The ‘Who will you leave behind?’ 
campaign features brothers Luke and 
Ben Eliot, who speak candidly about 
losing their father Neil to lung cancer  
in 2007 at the age of 52.

The brothers came to the attention of the Make 
Smoking History team in 2008, when Luke, a 
journalist at The West Australian, wrote an article 
about his father’s death.

Neil had been a pack-a-day smoker from his late 
teens until his late 30s, when he quit for eight 
years, only relapsing due to the pressures of his 
work as a press photographer.

In the article, Luke talked openly about how his 
father’s battle with lung cancer affected him and 
his family, and especially how Neil missed out on 
meeting his first grandchild by just one month.

For the first time, Make Smoking History bases 
a campaign on the experiences, thoughts and 
emotions of family members left behind by those 
who have died from smoking-related disease.

The men tell the story of their devastating loss in 
a series of powerful television advertisements, 
asking smokers “Is it worth it?” and to “Give up  
for the people who care about you and the people 
who are going to miss you.”

2000 2001 2002 2003 2004 2005

Above Brothers Ben (left) 
and Luke Eliot (right) talk 
about losing their father to 
lung cancer, in this year’s 
television campaign ‘Who 
will you leave behind?’

Right Cancer never tasted this 
good.  ‘Deceptively Delicious’, a 
press advertisement from the 
‘Sugar, Sugar’ campaign 

Above Ben (left) and Luke Eliot 
(right) at the media launch for 
the ‘Who will you leave behind?’ 
campaign 
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A new report commissioned by Cancer Council WA debunks tobacco 
industry arguments that higher tobacco taxes would be detrimental 
to the Australian economy. The report reveals that the economic 
contribution of the tobacco industry is around $1 billion a year, a  
tiny proportion of the estimated social costs of smoking of $31 billion 
a year.

‘Weighing the evidence: evaluating the social benefits and costs of  
the Australian tobacco industry’, by health economists Professors 
David Collins and Helen Lapsley, is the first independent analysis of 
economic arguments the tobacco industry has used in its defence  
over many decades.

Overall, the study finds that the tobacco industry provides no net 
gains to the Australian economy, and that tobacco control measures 
do not cause economic harm. The report adds weight to public health 
arguments for tobacco tax increases and other policy measures to 
reduce tobacco use being considered by the Federal Government.

The 1960s pop hit ‘Sugar, Sugar’ by The Archies is the theme music 
for a new Make Smoking History television advertisement highlighting 
flavourings such as sweeteners which are added to cigarettes 
and make them more palatable. The upbeat music creates an 
uncomfortable juxtaposition with images depicting people suffering 
from different smoking-related health conditions.

The advertisement features former truck driver and long-term smoker, 
John Van Hamersveld, who has had a total laryngectomy after being 
diagnosed with cancer of the larynx. Mr Van Hamersveld now breathes 
through a hole in the base of his neck and has had to learn to talk 
again using a voice prosthesis.

“If I can help prevent one or two people from going through what I’ve 
been through by quitting,” says Mr Van Hamersveld, “I would feel a 
great sense of achievement.”

2006 2007 2008 2009 2010

Left WA man John Van 
Hamersveld features in 
the ‘Sugar, Sugar’ television 
advertisement

Above Cancer survivors George Oakley (left) and Mary 
Thornton (front, centre) presenting Dr Janet Woollard 
(right) and members of the Education and Health 
Standing Committee with a petition supporting the 
Tobacco Products Control Amendment Bill 2008
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In 2000, the Cancer Council WA conceived a bold plan when it set about reviving 
flagging interest in an issue many mistakenly thought was done. Creative 
thinking, a preparedness to take risks, dogged determination and the faith  
and support of a broad church of supporters over the decade has resulted  
in an extraordinary turnaround. 

The last decade has seen a redoubling of efforts to consign smoking to the 
past—and the return for Western Australians has been great. Between 2000  
and 2007, the number of smokers declined by more than 57,000 and the ranks  
of ex- and never-smokers swelled by over 267,000. 

The Department of Health, WA estimates that changes in trends in smoking over 
the decade have saved 158 lives, prevented 3,870 hospitalisations for conditions 
caused by smoking and averted $32.6 million in hospital costs. 

Males Females Persons

Savings

Deaths 93 66 158

Hospitalisations 2411 1459 3870

Hospital costs ($mil) 22.0 10.6 32.6

2000 2007

% 95% CI Population  
Estimate* % 95% CI Population  

Estimate*

Smoking status

Current smoker 22.5 (21.1 - 23.9) 313254 16.0 (14.5 - 17.6) 255579

Ex-smoker 38.4 (36.8 - 40.1) 534197 37.1 (35.1 - 39.2) 594317

Never smoked 39.1 (37.4 - 40.7) 543293 46.9 (44.7 - 49.1) 750641

Table 1:	Smoking status for adults (aged 18 years and over) in Western Australia, 
2000 and 2007

2000 2001 2002 2003 2004 2005

Table 1: 
*Is derived by multiplying the Estimated Resident Population of that year by the prevalence estimate. 
^This information is based on responses from 10,059 adults in 2000 and 6,629 adults in 2007 
Source: WA Health and Wellbeing Surveillance System, Epidemiology Branch, Department of Health,  
Western Australia

Table 2: Estimates of lives, hospitalisations and hospital costs saved from 2002 to 
2007 by decreasing smoking prevalence since 2000

Table 2: Source: Epidemiology Branch, Department of Health, Western Australia

Fighting for  
a tobacco free future
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That Western Australia continues to be a pioneer in effective tobacco control is 
further reinforced by national surveys on tobacco use, with this State on track  
to making smoking history: Western Australians, it seems, are rejecting smoking  
at a greater rate than has been the national trend. 

Cancer Council WA is proud of the role it has played in spurring action on tobacco.  
In looking to the future, however, we are mindful of how much is still to be done  
and of the need to rejuvenate our efforts. The simple fact is that tobacco continues 
to be a major killer, and while the end may be in sight for tobacco smoking, it will 
only be achieved if we succeed in infusing the same passion and commitment to 
public health in the next generation of community leaders. 

2010 marks the gestation of the next bold plan. This year we dare the community 
and political leaders to think about a future without tobacco; to stir the next 
generation to activism on tobacco; to lose tobacco from the Australian lexicon.

An end to smoking is within our grasp—making it happen depends on what we— 
and you—do now! 

Denise Sullivan
Tobacco Programs Director
Cancer Council WA

2006 2007 2008 2009 2010

Table 3: Prevalence of smoking amongst West Australians and Australians aged  
18 years and over, 1998 to 2007
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Fighting for  
a tobacco free future

Table 3: Source: National Drug Strategy survey, Drug Surveys and Services Unit, Australian Institute of Health and Welfare
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2000 2001 2002 2003 2004 2005

Postscript on  
Making Smoking History

To future generations the decline in tobacco will seem straightforward 
and inevitable. But even as late as 2000, and even in WA—for so long a 
national and international leader in tobacco control—the campaign needed 
reinvigorating. There was a danger of complacency; the decline in smoking 
was nowhere near fast enough; and WA campaigns needed more support  
to maintain their edge.

Cancer Council WA challenged the Government. For the first time, Cancer 
Council WA would put significant funding into tobacco campaigns if the 
Government would match it. To our delight the Health Minister, John Day,  
rose to the challenge and further ensured that Cancer Council WA would  
have the freedom to run dynamic campaigns without interference.

So Target 15 was born—and the ambitious target of reducing  
smoking prevalence among adults to 15% by 2010 seemed an  
almost unachievable aim.

In 2010 we have hit our target, and the dramatic decline in smoking among 
12-17 year olds (under 5%) also undoubtedly owes much to the work of adult 
campaigns such as this.

While Cancer Council WA is far from being the only player—part of the 
excitement of tobacco control is that so many organisations are part of a 
wonderful coalition—it has been fundamental to WA’s continuing leadership in 
tobacco control. Denise Sullivan is an outstanding leader of a strong, cohesive 
team. Their work is always evidence-based and meticulously planned. They 
are team players in the coalition. They focus resolutely on areas where they 
can be of most use, leaving aside soft, ‘popular prevention’ options. They have 
made the best possible use of paid and unpaid media, complemented  
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by appropriate support activities. Crucially, their campaigns have been innovative, 
dramatic and outstandingly effective both in the broader community and with 
key target groups such as Aboriginal populations.

So, where to next? Denise and her team rightly decided to be much more 
ambitious than ‘Target 15’. The aim now is, as it should be, to Make Smoking 
History. Cancer Council WA alone cannot achieve this. Even now tobacco control 
campaigns attract much less funding than is merited by both the magnitude 
of the problem and the evidence-based certainty that well-run, sustained, hard 
hitting campaigns come second only to tax increases in the tobacco control 
hierarchy. Smoking is close to becoming history among better-educated 
Australians and most young people. To maintain the impetus we need more 
campaigns, more advocacy, more funding, more innovation—more Make  
Smoking History.

Professor Mike Daube
President
Australian Council on Smoking and Health

2006 2007 2008 2009 2010

Postscript on  
Making Smoking History
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Campaign 

chronology

Other awards & 
accomplishments

01 02 03 04

‘Nice people’ - Cancer 
Council WA
2001 Awards
• �Silver Lion - Cannes 

International Festival.
• �Silver - Social 

Marketing/Charity TV/
Cinema, Annual Perth 
Advertising & Design 
Club (PADC) Awards.

• �Bronze - Direction 
(Cyclops Films), Annual 
PADC Awards.

2002 Awards
• �“Perth’s Best 

Television 
Advertisement”, 
Campaign Brief 
Awards.

• �Bronze, Clio Awards 
(international)

• �Included in the 
BritishDesign and Art 
Direction Annual – an 
international “best of” 
compendium.

Interstate/
International Use: 
Aired by Quit Victoria, 
Quit Tasmania and 
Cancer Council 
Queensland.

Cancer Council 
WA (then Cancer 
Foundation of WA) 
awarded “Advertiser 
of the Year”, 
Campaign Brief.

‘Finger’ (press) – 
Silver, Social 
Marketing/Charity 
Print, Annual PADC 
Awards.

‘Finger’/‘Syringe’/ 
‘Butt’ (press) – 
Bronze, Social 
Marketing/Charity 
Print, Annual  
PADC Awards.

‘Butt Man’ poster 
featured in British 
Columbia Ministry 
of Health Planning’s 
GASP Magazine 
(distributed to over 
200,000 schools).

‘Butt Man’ image 
adapted for use in 
youth-focussed 
anti-tobacco 
publication 
produced by People 
Against Drug 
Dependence & 
Ignorance (Nigeria).

‘Butt Man’ poster 
featured in a 
newspaper 
advertisement (in 
local language) by  
the Environmental 
Action Network 
Limited (TEAN), 
based in Kampala, 
Uganda.

‘Jenny’ - Cancer 
Council WA

Interstate/
International Use: 
Aired by Quit Victoria, 
Quit SA, Quit Tasmania 
and NSW Health.

‘You should have 
been there’ - Quit 
Victoria & Quit SA

‘Recall’ - Quit Victoria

‘Don’t blow the 
years ahead’ - 
Cancer Council WA
2005 Awards
• �“Armchair” press 

– finalist, “Best of 
Year” Press category, 
WA Campaign Brief 
awards.

• �“Armchair” press – 
Silver, Annual PADC 
Awards.

Interstate/
International Use: 
Aired by Cancer Council 
Queensland.  

“Armchair” poster 
featured on cover 
of December 2005 
issue of prestigious 
international journal 
Tobacco Control.

‘Didn’t listen’  
- Cancer Council 
WA

Interstate/
International Use: 
Aired by Quit 
Tasmania and 
included on ‘The 
Critics’ Choice 2008’ 
DVD for use within 
Australian schools. 
Included in the 
‘Review & Rate’ 
Program (similar to 
‘The Critics’ Choice’)  
by Manitoba Health, 
Canada, and aired 
by New York State 
Department  
of Health Tobacco 
Control Program.
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Make Smoking 
History posters 
featured in anti-
smoking campaign 
in Czech Republic.

Selection of Make 
Smoking History 
TV advertisements 
included on DVD 
of “Stop Smoking 
Advertisements 
from around the 
World”, distributed 
at World Conference 
on Tobacco or 
Health (produced by 
the Global Dialogue 
for Effective 
Stop Smoking 
Campaigns).

‘Finger’ and ‘Needle’ 
appeared in Issues 
magazine and on its 
website.

‘Additives’ press 
advertisement (from 
the ‘Let’s Talk About 
Quitting’ Fresh Start  
press series) 
featured on cover of 
Tobacco Control.

‘Smoke free  
home and car’  

- Quit Victoria

‘Everybody 
knows’ - Cancer 
Institute NSW

‘Zita’s story’ - Cancer 
Council WA
2007 Awards

• �Finalist, Campaign 
Effectiveness category, 
Campaign Brief Awards.

2008 Awards
• �Selected to appear 

in Reel Lives: The 
Cancer Chronicles Film 
Festival organised by 
the International Union 
Against Cancer (UICC). 
One of only 33 selected 
from a field of 250 
competing campaigns to 
take part in the festival.

Interstate/
International Use: 
Aired by Cancer Institute 
NSW, Quit Victoria and Quit 
Tasmania.
Used by the Singapore 
Health Promotion Board on 
its Fresh Air website and 
in local awareness raising 
activities. Select campaign 
advertisements also 
featured in:

• �A Bloomberg Initiative 
funded research study to 
test suitability for use in 
priority tobacco control 
countries.

• �Manitoba Health’s ‘Review 
& Rate’ Program (Canada).

• �Joint Northwest 
Territories, Nunavut and 
Yukon ‘Smoke Screening’ 
Program  
(Northern Canada).

‘Smoke free home 
and car’ - Cancer 
Council WA
Interstate/
International Use: 
Featured in ‘The Critics’ 
Choice 2009’ DVD 
resource for use within  
Australian schools.
Included in the ‘Review 
& Rate’ Program, 
Manitoba Health, 
Canada.

‘Who will you leave 
behind?’ - Cancer 
Council WA
Interstate/
International Use: 
Aired by Quit Victoria.

‘Bubblewrap’  
- Quit Victoria

‘Sugar, Sugar’ - 
Cancer Council WA
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